


BACKGROUND 
& HISTORY

Fort Lauderdale Art & Design Week (January 19-27, 2019) is a

result of the desire to unite all of Fort Lauderdale's arts & cultural

institutions in an effort to highlight all that the city has to offer

through an annual self-guided tour and celebration of everything

art and culture throughout the Greater Fort Lauderdale area. The

ultimate goal in creating this week is to establish Fort Lauderdale

as an international cultural destination. 

 

The week will showcase the vast amount of cultural opportunities

the city has to offer residents, collectors, dealers, art enthusiasts

and visitors alike. All of this will be made possible while also

serving as a platform for research and promotion of the arts, its

relationship to the community, and discussions over

contemporary art trends in the areas of Architecture, Cinema,

Dance, Music, Theater, and other facets of The Arts. This week

will also help promote diversity, bring neighbors into dialogue,

increase creativity, and offer opportunities to cultivate civic pride. 



CO-FOUNDER 
Andrew Martineau 

Andrew leads the week’s

development, including

expanding art world

activities. 

Evan Snow 

Evan develops the new

business activities, ticketing

and corporate partnerships

for Art Fort Lauderdale 

CO-FOUNDER DIRECTOR OF 
FINANCE & 
RESOURCES 
Frances Antonio-Martineau 

Frances manages Fort

Lauderdale Art & Design

Week’s growing

organization, structures its

dynamic processes, and

handles all the finances in

addition to coordinating its

volunteers. 

THE CURRENT ORGANIZING COMMITTEE MEMBERS ARE: 



VISION
The aim of Fort Lauderdale Art & Design Week is to showcase the

vast amount of cultural opportunities the city has to offer

residents, collectors, dealers, art enthusiasts and visitors. In

addition to being a platform for research and promotion of the

arts, its relationship to the community and discussions over

contemporary art trends in the areas of the Arts, Architecture,

Cinema, Dance, Music, and Theater. 



MISSION 
STATEMENT
The primary objective of Fort Lauderdale Art & Design Week is to

attract audiences from all over South Florida and around the world

to come to Fort Lauderdale to view and engage with the local

culture and arts community of the city during one week in the

Spring. 

 

The secondary objective is to create an event that encourages city

pride and community engagement and provides a platform for

creative problem solving among the members of the Creative

Economy.  

 

The third objective is to provide a sustainable long-term

destination art week in Fort Lauderdale that enjoys significant

local community involvement and international acclaim. 

 

The fourth objective is to encourage residents and international

visitors who attend the art fair or just the week to engage in

conversations about the Arts, Architecture, Cinema, Dance, Music,

and Theater by participating in talks, events and workshops

running throughout the week.  



STRATEGIC 
OBJECTIVES

To select, show and sell local and international work of the

highest international standard; 

To bring and showcase these works in Fort Lauderdale; 

To partner with local authorities, business and tourism

partners that have synergies with the aims of the fair.

 To showcase the many cultural opportunities available in Fort

Lauderdale.

To generate interest and participation in ALL the arts in the

local Fort Lauderdale community and the rest of South Florida. 

To create an environment and atmosphere that facilitates in-

depth discussion about the arts and the social and

environmental issues they raise; 

To attract visitors from all over the world to the city in the

Spring 

To introduce and re-introduce residents and visitors to the

cultural opportunities available in Greater Fort Lauderdale 

To promote diversity, bring neighbors into dialogue, increase

creativity, and offer opportunities to cultivate civic pride. 



ACTION 
PLAN

The annual Fort Lauderdale Art & Design Week will be a platform

for research and promotion of the arts, its relationship to the

community and discussions over contemporary art trends in the

areas of the Arts, Architecture, Cinema, Dance, Music, and

Theater. 

 

Our feeling is that Fort Lauderdale Art & Design Week  will

become an important event on the national and international

circuit and that the name itself will be recognized as an Art &

Design Week that guarantees a high standard in its programming

selection, with a high caliber of local and international artists and

prominent international industry guests attending each year.

This mix, set in the intimate friendly environment of Greater Fort

Lauderdale will offer all our attendees an opportunity to immerse

themselves in arts & culture throughout the city.  



ACTION 
PLAN

We believe that this is worth sustaining and building on,

henceforward planning is essential in allowing Fort Lauderdale

Art & Design Week to grow to its full potential as we aim to be

more than just another Art & Design Week.  

 

Fort Lauderdale Art & Design Week will reach out into the

community, introducing everyone to the exhilarating world of art

& culture. Anchored by the 3rd edition of Art Fort Lauderdale –

the Art Fair on the Water and the city’s only four-day Art Fair -

the week will feature a myriad of events including; artist talks,

workshops, video installations architectural tours, and children

and family activities. 

 

In addition, we think that the Art & Design Week will play an

important role as a tourism provider, encouraging all our visitors

to experience Greater Fort Lauderdale as a cultural arts

destination. 



WEBSITE

www.ftladw.com



CONFIRMED 
EVENTS

C O M P A N Y . C O M



HAMILTON: 
DEC 18 - JAN20 
An American Musical is a sung- and rapped-through musical

about the life of American Founding Father Alexander Hamilton,

with music, lyrics, and book by Lin-Manuel Miranda, inspired by

the 2004 biography Alexander Hamilton by historian Ron

Chernow. Incorporating hip-hop, R&B, pop, soul, traditional-style

show tunes, and color-conscious casting of non-white actors as

the Founding Fathers and other historical figures, the musical

achieved both critical acclaim and box office success. 



SISTRUNK-A-FAIR: 
JAN 20 - MAR 1 
With art being one of the major industries in the world today, we

would like to shine a light on some of the artists of color who may

get overlooked in the industry. Art N Soul along with C.R.E.A.T.E is

proud to present The Sistrunk-a-fair. This will be a weeklong

event starting from Jan. 20-26 hosting a number of art events.

This includes exhibits, performances, and films throughout the

historical black communities of Broward County. This event will

showcase the art of local artists from various cities, painting

highlighting the historical pioneers from Fort Lauderdale,

Pompano, Dania, Pearl City, and Hallandale to capture some of the

untold stories of these areas for all to see. 

 

This will be a historical point in the city of Fort Lauderdale and the

county of Broward showing how art can bring communities

together. Art n Soul along with C.R.E.A.TE. look forward to working

with all community partners to make this history lesson come

true.  



ART FORT 
LAUDERDALE / 
VERNISSAGE: 
JAN 23 
The opening night reception of Art Fort Lauderdale where

collectors, curators, artists, art enthusiasts and members of the

press are invited to connect with the artists and supporters of the

fair. It will be a night to remember with live entertainment,

cocktails and light bites. 



B.A.S.E.: 
JAN 24 
B.A.S.E. (Broward's Artistry N Soul Experience) is an art exhibit

taking place January 24th, 2019 highlighting local black artists

from Broward county as they illustrate the beauty of Broward's

black history from the past and the present.  Walking into the

exhibit one will see illustrations of the likes of James Sistrunk,

Cannonball Adderley, Esther Rolle, and many more, as well as key

landmarks such as The Bowles Strachan house, the farmlands in

Pompano, Attucks when it was the main black high school of

South Broward etc. 

 

The significance of the event is to showcase the local talent the

black community that Broward County has as well as creating a

dialogue of our local history, celebrating what we once had as well

as where do we go from here.  There will also be a screening of the

short film, "Art beyond the tracks" a short film about the black art

scene in Broward County. 



FORT LAUDERDALE 
ARCHITECTURAL 
FAIR: 
JAN 21-25 
The inaugural edition of the Fort Lauderdale Architectural Fair

(FTLAF) will showcase the creativity of architects based in South

Florida and beyond. This event will invite the general public to

explore how the latest innovations in architecture can prepare

cities for sea-level rise. 

 

The Fair will be hosted by AIA Fort Lauderdale and include

educational sessions, films, architectural walking tours, and

workshops. 



ART FORT 
LAUDERDALE: 
JAN 24-27 
Art Fort Lauderdale is a four-day curated art fair that transports

attendees on a journey along the famed Intracoastal waterways via

water taxi and private yacht with stops at vacant luxury waterfront

properties that feature over 100 artists and galleries exhibiting

various styles and methods of art that reflect the past, the present

and the future. Now in it's third annual installment, this

destination art fair seeks to highlight the uniqueness of the city

and put Fort Lauderdale on the art world map as a premier

location to view, interact with and purchase art along with giving

art aficionados, residents and visitors a cultural experience that is

memorable, interactive and engaging. 

 

These exhibits will feature paintings, illustrations, sculptures,

installations, photographs, films, performance arts and art &

technology collaborations in addition to talks with artists,

collectors, and curators. 



FAT VILLAGE 
ART WALK: 
JAN 26 
Culturally enriching the greater community since the early 2000's,

attracting a truly diverse crowd of people (adults, children, even

pets) to experience art, crafts, music, food, and fun. With open

Galleries showcasing new art exhibits, local artists and artisans

selling gifts and goods, and a variety of food and entertainment. 



MASS DISTRICT 
ART WALK: 
JAN 26 
A district of creatives & businesses with a vested interest in the

community & economic development of Fort Lauderdale through

the arts. We care about our city and want to see it grow. 



ART & DINE 
LAUDERDALE: 
JAN 19-27 
Art & Dine Lauderdale (January 19-27, 2019) will be a delectable

restaurant promotion showcasing the very best of Fort Lauderdale

culinary arts during Fort Lauderdale Art & Design Week. We are

asking participating restaurants to offer three-course meals

featuring signature dishes created by their incredible chefs at

reduced prices: Lunch/Brunch $23 and Dinner $39. As well, as

feature an artist, musician or performance at their venue. 

 

We’ll be posting a list of participating restaurants on the Fort

Lauderdale Art & Design Week website with links to the respective

restaurants and ask that the restaurants post their Art & Dine

Lauderdale Menu with details of what’s offered. 



FUNDING Funding will be used for the overall promotion and

administration of the week in the following ways: 

Cover the administrative costs of producing the week 

To ‘keep it local’ by significant outreach to local arts & cultural

entities  

To attract the Greater Fort Lauderdale residents who have

connections with South Florida, with a program of Arts,

Architecture, Cinema, Dance, Music, and Theater events; 

To create an outreach program which will allow us to take the

highlights of Fort Lauderdale Art & Design Week to schools and

communities in Greater Fort Lauderdale 

To allow us to have an emphasis on the highest standards of

diverse content in the Art & design Week programming with

relevance to Greater Fort Lauderdale communities and the

wider South Florida audiences that we expect to attend. 

Create local and national TV Spots, Radio Commercials, and

Media placements. 



BENEFITS FOR 
FUNDERS & 
SPONSORS 

As outlined above, there are many benefits to being associated

with Fort Lauderdale Art & Design Week. Fort Lauderdale Art &

Design Week offers an important arts / cultural event and

industry resource, which in its profile and design mirrors many of

the objectives of the Cultural Division, Convention and Visitors

Bureau (Underground Create, DDA, and City.  

 

Fort Lauderdale Art & Design Week is also an important showcase

for local arts and arts organizations. Industry funders will benefit

directly and indirectly from our efforts to promote and develop

seminars and workshops involving participants and themes of

international standing and relevance. The feedback we receive

from participants will demonstrate that this is seen as an

invaluable resource for industry practitioners. 



SPONSOR 
PACKAGES

C O M P A N Y . C O M



PRESENTING 
SPONSOR 

 
$75K

INCLUSION AS PRESENTING SPONSOR ON ALL MATERIALS 

NAME RECOGNITION ON ALL MEDIA ADVERTISEMENTS & PROMOTIONS. 

OPPORTUNITY TO ADDRESS AUDIENCE AT OPENING VIP RECEPTION 

OPENING RECEPTION BRANDING & PRESENCE 

CO-BRANDED TOTES FOR ATTENDEES GIFT BAGS 

12 COMPED PASSES TO OPENING VIP RECEPTION 

8 COMPED PASSES TO ART FORT LAUDERDALE  

4 COMPED PASSES TO ART FORT LAUDERDALE VIP OPENING RECEPTION 

MULTIPLE POSTINGS AND BRAND IMPRESSIONS ON SOCIAL MEDIA

INCLUDING; FACEBOOK, INSTAGRAM, AND DIGITAL MEDIA E-BLASTS 

COMPREHENSIVE HI-RES PHOTOS 

GIFTING OPPORTUNITY TO ATTENDEES AND SPEAKERS. 

OPPORTUNITY FOR CO-BRANDED COLLATERAL: GIFT BAGS 

INCLUSION ON FTLADW.COM AS PRESENTING SPONSOR 

4X DEDICATED SOCIAL POSTS ACROSS ALL CHANNELS BY  FORT

LAUDERDALE ART & DESIGN WEEK 

6 DEDICATED INSTAGRAM STORIES SLIDES 

EVENT RECAP WITH VIDEOS 



ASSOCIATE 
SPONSOR 

 
$50K

INCLUSION AS ASSOCIATE SPONSOR ON ALL MATERIALS 

NAME RECOGNITION ON ALL MEDIA ADVERTISEMENTS & PROMOTIONS. 

OPPORTUNITY TO ADDRESS AUDIENCE AT OPENING VIP RECEPTION 

OPENING RECEPTION BRANDING & PRESENCE 

CO-BRANDED TOTES FOR ATTENDEES GIFT BAGS 

6 COMPED PASSES TO VIP OPENING RECEPTION 

4 COMPED PASSES TO ART FORT LAUDERDALE  

2 COMPED PASSES TO ART FORT LAUDERDALE OPENING VIP RECEPTION 

MULTIPLE POSTINGS AND BRAND IMPRESSIONS ON SOCIAL MEDIA

INCLUDING; FACEBOOK, INSTAGRAM, AND DIGITAL MEDIA E-BLASTS 

COMPREHENSIVE HI-RES PHOTOS 

GIFTING OPPORTUNITY TO ATTENDEES AND SPEAKERS. 

OPPORTUNITY FOR CO-BRANDED COLLATERAL: GIFT BAGS 

INCLUSION ON FTLADW.COM AS ASSOCIATE SPONSOR 

2X DEDICATED SOCIAL POSTS ACROSS ALL CHANNELS BY  FORT

LAUDERDALE ART & DESIGN WEEK 

4 DEDICATED INSTAGRAM STORIES SLIDES 

EVENT RECAP WITH VIDEOS 



OPENING 
RECEPTION 

SPONSOR 
 

$25K

INCLUDES ADMISSION FOR EIGHT TO PRIVATE OPENING RECEPTION  (6PM)

/ GENERAL ADMISSION BEGINNING AT 7PM  

PREMIER SPONSOR RECOGNITION ON DAY-OF EVENT MATERIALS.  

FULLY PRODUCED CO-BRANDED PARTY 

INCLUSION AS PRESENTING OPENING RECEPTION SPONSOR ON ALL

COLLATERAL  

OPPORTUNITY TO DEVELOP CO-BRANDED COLLATERAL: INVITES & SIGNAGE  

ON-SITE BRANDABLE ACTIVATION AREA AT VENUE (10X10) 

12 PASSED TO OPENING RECEPTION 

2 PASSES TO ARTFTL VERNISSAGE OPENING PARTY 

8 COMPED PASSES TO ARTFTL 

COMPREHENSIVE HI-RES PHOTOS FROM OPENING PARTY 

GIFTING OPPORTUNITY TO ATTENDEES  

INCLUSION ON FTLADW WEBSITE AS PARTNER  

2X DEDICATED SOCIAL POSTS ACROSS ALL CHANNELS BY FTLADW 

SPEAKING OPPORTUNITY AT THE OPENING RECEPTION 

OPT-IN READY EMAIL LIST  

STEP AND REPEAT / INSTAGRAMMABLE MOMENT 

EVENT RECAP WITH VIDEOS 



MEDIA 
PARTNERS 

 

FROM MEDIA PARTNER

DEDICATED E-BLAST REACHING MEDIA PARTNERS’S DATABASE  

SOCIAL MEDIA COVERAGE OF THE WEEK 

EDITORIAL CONSIDERATION  

POST-EVENT COVERAGE ONLINE AND ON SOCIAL  

1 FULL PAGE AD

FROM MEDIA PARTNER 

COMPANY NAME OR LOGO ON ALL FTLADW MARKETING MATERIALS 

NAME RECOGNITION ON ALL MEDIA ADVERTISEMENTS AND PROMOTIONS 

PARTNERSHIP ANNOUNCEMENT POSTING AND BRAND IMPRESSIONS ON

SOCIAL MEDIA 

INCLUDING FACEBOOK, INSTAGRAM, AND DIGITAL MEDIA EBLASTS 

HYPERLINKED LOGO POSTED ON WWW.FTLADW.COM 

4 PASSES TO OPENING RECEPTION 

4 PASSES TO ARTFTL 

2 PASSES TO ARTFTL VERNISSAGE OPENING PARTY 

FROM FORT LAUDERDALE ART & DESIGN WEEK 



“THE ARTS INSPIRE US, 
SOOTH US, PROVOKE US, 

INVOLVE US, AND CONNECT US. 
BUT THEY ALSO CREATE JOBS AND 
CONTRIBUTE TO THE ECONOMY."  
— ROBERT L. LYNCH PRESIDENT AND CEO AMERICANS FOR THE ARTS



THANK YOU
Join us in our mission!

UniteUs Group


